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God grant me the serenity to accept the things I cannot change, the courage to change the things I can, and the wisdom to know the difference. Reinhold Niebuhr




Comparative essay contrasting my LinkedIn profile with that of Sara Charbonneau
LinkedIn is the de facto professional networking site in North America. It is growing at a rate of over 2 members per second (About LinkedIn). On LinkedIn, individuals usually set up a professional profile similar to a resume. They then go on to follow organizations or groups of interest to them or join such groups in order to participate. More frequently, LinkedIn members connect with other friends, colleagues or acquaintances as a means of keeping in touch and growing their professional network and sphere of influence.  This has resulted in a network of over 313 million published professional profiles online (About LinkedIn, n.d.). While all LinkedIn profiles are created from a standard template, this essay will demonstrate the effective use of the LinkedIn platform to showcase one’s professional attributes in the best possible light by contrasting the online profiles of two individuals pursuing similar degrees at Algonquin College. 
In this essay, the profiles being compared are those of the author (Student Name, n.d.),  a third level student in the Bachelor of Applied Business program at Algonquin College and a fifth level student (Sara Charbonneau, n.d.),  also in the same program. The similarities in our educational status should ensure that the comparison of the two profiles can be performed on some common footing: we are both students, enrolled in the same program and in the same college. However, in addition to Sara being a year ahead of me, our backgrounds are significantly different that the dissimilarities should provide sufficient basis for a contrast of our LinkedIn profiles. 
The two profiles will be compared on the basis of: the elevator pitch, positioning or summary statement, the robustness of the content in the experience and educational areas, skills content, volunteer experience and organizations being followed. These criteria should provide sufficient basis to demonstrate how effectively one profile has used the tools within LinkedIn to portray and market themselves most effectively compared to the other. The elevator pitch is a summary statement which can have any format. It is an interesting criterion to examine because it summarizes the individual. Comparing the experience and education in the two profiles will also show how each individual chooses to document their experience and which works best. 
Volunteer experience and Organizations we follow are not related to our education but can show case differences in our character and passions.  Potential employers are not only interested in what a potential hire has learnt in school (McLaughlin, M. n.d.). More often, they are also interested in the transferable skills acquired in the course of one’s life journey (Bennett, R. 2002) and passions (Stubbs, K., n.d.). These criteria will serve to demonstrate not only the contrast in the two profiles and the writing styles of the individuals, but they will also show how effectively the LinkedIn platform can be leveraged to showcase one’s assets and personality. 
In the first profile used for this comparison, Sara has written her positioning statement in the third person. This makes it sound like a testimonial or information provided by a third party. It also appears to lend greater credibility and thus appears to be more believable as a summary of Sarah’s objectives and how she wants to been seen by others on LinkedIn as well as by potential employers.  The summary lists her soft skillset as a means of engaging the reader. It continues with her community involvement which communicates a caring nature. The summary goes on to mention her travels: suggesting an adventurous personality. It ends with her career goals which summarize what she is working towards attaining.  
My positioning statement is also written in the third person but that is where the similarities end. My summary statement neither has the same contextual content as Sara’s nor does it provide the same information. While Sara led with some of her soft-skills, my positioning statement started off with a subtle mention of my academic scholarship award followed with a summary of my strongest technical skill. My summary statement continues with a list of some of my strongest softs skills that should attract a potential employer and ends with a precise description of the type of position I am seeking. While my specific job description demonstrates that I have a clear idea of what I want to do during my co-op term and my career goals when I graduate, it may also prevent me from being considered for positions that might suite my skillset. This is in contrast to Sarah’s objective which is more open, generic and aspirational. 
Over time, the nature of co-op opportunities available might be an indication of whether the specific objectives in my profile should be modified to a more generic form to ensure that I am considered for all positions. 
In the experience section, Sara lists in bullet-point format, the specific responsibilities and activities that she has been engaged in while working for six different employers over a span of 25 months. Sara uses the first person to enumerate her experiences and cleverly avoids using the pronoun ‘I’. She also uses active verbs and the active voice for the most part. In a few of the bullet points however she has switched to the passive voice. Sara might consider rewording some of her bullet points for consistency. Her education section is directly below her projects section: perhaps to indicate that the projects she has been involved in, where she has gained valuable experience were carried out while she was student. In addition, mentioning her sports career as student shows that she has an active life style. It also demonstrates multi-tasking and team-spirit. 
Compared to Sara’s, my experience section is neither as elaborate nor as varied. I have listed only 2 employment positions over a span of 6.5 years.  The first position describes my job functions in very brief and generic terms since the position requires a security clearance and the agency prohibits the discussion of any work or work product in the public domain. Stating that the position requires clearance might help explain the need for brevity.  Further, my pattern of speech varies between the two positions listed. This section can be improved by: introducing a more consistent speech pattern; using the active voice and listing more employment positions. This will make my profile impressive and robust. No projects are listed on my profile, but I have included four institutions that I have attended. If I list some of the courses that I have enrolled in and passed, I can demonstrate knowledge of the subject matter. 
The skills section is a very important area in a professional’s profile. This is because it suggests that such a person engaged in activities and had experiences that resulted in some of the skills listed in their profile. This should make them more attractive to an employer. Furthermore, LinkedIn provides an opportunity for individuals to be endorsed by people in their professional network. This is based on the premise that such individuals are in a position to speak to the skillset of people whom they are connected to. It should logically follow that a person can and should only speak to an individual’s skill if they have the experience or background that would not only provide them with such a skill but would confer on them the ability to measure that skill in others. LinkedIn allows one to endorse another’s skill but there are no criteria on which to measure proficiency in that particular skill.
In her profile, Sara has taken extensive advantage of the endorsement feature and has a considerable number of endorsements to her credit. It lends further credibility to her skillset since the endorsements are to some degree a validation that she has the skills she claims and lists on her profile.  My profile on the other hand has not taken full advantage of this feature. I have very few endorsements. There is room to improve my profile by adding to my list of skills and requesting endorsements from people in my network.
Volunteer experience is also another area that can be exploited by LinkedIn members as a means, not only to show character but also to demonstrate how skills that one claims to have were put to good use. Sara’s profile shows 4 volunteer positions with four organizations. She has provided specific descriptions of her exact responsibilities as a volunteer in each of the positions she has held and this serves to further support her skillset. By not listing any volunteer positions, my profile has not leveraged this section of the LinkedIn platform to showcase my skillset. A prospective employer has no basis on which to access my character nor do they have a way of determining if I am prepared to give my time to a worthy cause. Documenting volunteer experiences will improve my profile and provide employers with one more metric of measurement.
LinkedIn has a ‘following’ section where one can highlight: individuals – influencers, News, companies and schools of interest. At its core, this feature is meant to measure followers that are likely to translate into customers as is the case on Facebook. However these results become skewed for strategic competitive intelligence on LinkedIn since most individuals follow organizations on LinkedIn not because they are interested in being a customer but because they are job hunting or are genuinely interested in a company or what the company stands (Smith, I., 2011, August 31).  It would appear that the same applies to people and schools – people follow them because they are interested. 
In her profile, Sara has used this section to showcase her wide array of interests. The companies she follows are closely related to her discipline. The variety of influencers she follows most likely reflects her interests and politics. In the schools section, Sara has naturally listed the schools she has attended. Similarly, in my profile, I have listed the schools I attended. Again this is where the similarities end. I follow only one person and a few companies. It is clear that my profile needs more work. I could list more companies of interest to me as a way of communicating the areas of industry that I am interested in. In the same vein, listing some of the individuals I admire or people who support causes I believe in may help me in building a more robust profile.  

This comparison shows that LinkedIn provides a rich set of features that can be used to showcase one’s professional attributes to the best of their advantage. It also shows that Sara has made better use of these features to provide a more effective online professional profile. Nevertheless there are many more features of LinkedIn that were neither elaborated on nor used by both of us such as the addition of documents like transcripts, letters of recommendation or multi-media files to further display our potential.  It also stands out that as students of supply chain managements, we should probably be following APICS on LinkedIn. Like a garden, constantly tending and pruning our profiles will ensure that with time and attention, our profiles can be improved upon to make for a stellar professional identity. 
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